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INTRODUCTION

This document sets up the foundations
of the Utila brand. Understanding and
adhering to these standards will be
essential in maintaining a consistent
brand presence and supporting Utila's
future ambitions.

This is not an exhaustive representation
of all brand elements, however it is
intended to serve as a starting point for
documenting fundamental aspects of
the brand like the logo and color. As the
brand evolves, this document should be
updated accordingly.

BRAND GUIDELINES

These guidelines provide a clear,
scalable foundation for how Utila shows
up across all touchpoints, ensuring
consistency, alignment, and a strong,
recognizable brand.

These guidelines are intended to help
guide and inspire you as you bring the
Utila brand to life. Before you create
new assets, consult these guidelines to
ensure you're on the right track.
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Enabling organizations of all sizes to
securely manage and build on digital assets.

NNNNNNNNNNNNNNN

@



2.0

| 0go

BRAND GUIDELINES

@



2.1 OVERVIEW

As our most recognizable brand element, our logo merges the precision of blockchain
architecture with the clarity of purposeful design. These formal qualities reflect our
commitment to building infrastructure that is both powerful and trusted.
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Color System
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PRIMARY COLORS

UTILA DARK

PMS BLACK 6 C
CMYK 100 O 6 93
RGB 0 17 16
HEX #001110

UTILA GREEN
PMS 5535 C
CMYK 88 0 6 87
RGB 4 34 32
HEX #042220

UTILA WHITE
PMS 663 C

CMYK 00 0 3

RGB 247 247 247
HEX #FTF7F7
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GRADIENTS
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lypography
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4.1 OVERVIEW

Typography is an essential element of our identity and a powerful tool for achieving
consistent expression across all Utila communications.
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AaBbCcDdEeFHGgHhliJjKkLIMmNnN
OoPpQgRrSsTtUuVvWwXxYyZz
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4.3 WEIGHTS &
STYLES

Regular

120% LINE HEIGHT -3% LETTER SPACING AaBbCCDd EeFngHthJ KkLleNn

OoPpQgRrSsTtUuVVWwXXYyZz

120% LINE HEIGHT -1% LETTER SPACING ALL CAPS Aa BbCCDd EeFngH hIiJj KkLleN n
OoPpQgRrSsTtUuVvWwXxYyZz
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